PRESS RELEASE

Subaru suits up for elegance with an edge – make way for the new Impreza
NOVEMBER 2007

Hot off the catwalk transcends into hot off the showroom floor this summer as Subaru launches 2007’s best kept automotive secret in the form of the Subaru Impreza.  Just in time for the season of style, this sleek new hatchback is set to be the hottest accessory of the summer season for more than just its shapely looks.  Unlike most mainstream vehicles the range of Subaru Imprezas that will no doubt spin rapidly out of more than 21 dealerships across the country, all demonstrate an impressive stack of safety features that Subaru loyalists have come to accept as standard to the brand.  These include the trademarked Symmetrical All-Wheel-Drive system, six airbags and anti-lock brakes and each car bears the 5 stars of the Australasian New Car Assessment Programme’s crash tests awarded for occupant protection standards.
For a long time shopping for cars has been an awkward compromise between style and safety, price and power, showy and sharp.   But as with most other products for sale, from luxury footwear to fine furniture, cars are rapidly following suit in their ability to offer shoppers a vehicle that suits them, both in terms of their safety and their sense of style, a car with panache at a reasonable price and built safely from the inside out.  It is in this spirit that Subaru has brought elegance with an edge to the showroom floor with this new range.
Subaru Managing Director, Teresita van Gaalen, explains, “Having established our cars as engineered with integrity the Subaru Impreza specifically is our first step in taking what we call our nuts and bolts up a notch and offering our customers a car that plays in a more stylish space creating a seamless connection between form and function.”

The launch of the Subaru Impreza is set to raise the bar even higher as far as current style trends are concerned as South African fashionistas will be able to enjoy advanced suspension systems resulting in a more spacious interior while adding to the stability of the car on the road.  Added to this are all the popular accessories that form part of current car design trends in the form of slender window frames for reduced wind noise at speed, hawk-eye headlights and, the ultimate accessory, an eye-brow raising price tag.  At R169 000 for the manual Subaru Impreza and R178 000 for the SportShift™ automatic, it’s not likely that you’ll find a better bargain for quality, safety and showy flair.
In a country where a car is a significant investment for most owners and plays a vital role in their daily lives it is clear that South Africans are clamouring for a vehicle the performs well and does so in style.   The Subaru Impreza looks set to bag the title of elegance with an edge before we see the first light of 2008.
(Words: 474)

Notes for Journalists:

· Subaru SA is a wholly owned subsidiary of Barloworld Motor and is represented by 21 Subaruships in Southern Africa. It imports, distributes and markets the Subaru brand consisting of Tribeca, Impreza, Legacy, Forester and Outback models, products of Fuji Heavy Industries of Japan.  The first Subarus were imported into South Africa in 1993 and today constitute one of the fastest growing brands in the country.  The vehicles are unique for their symmetrical All-Wheel Drive and Boxer™ engine combination technology, providing the highest level of active and passive safety, in world-class comfort, on all road surfaces in all weather
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