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Are you a SHOESHANISTA™?



July 2007

Luxury shoe emporium Spitz has put more than its best foot forward as it launches its first-time-in-South Africa Super Premium range in the Sandton flagship store this month.  These sumptuous Super Premium brands include Chloe, Dolce & Gabbana and Marc Jacobs for women and Sassetti and Officine Creatives for men.  The opulent labels join the revered Prada and Mui Mui ranges already in store.  This is the first time that a South African shoe store will house these internationally acclaimed brands which will be exclusive to Spitz and will see a nationwide roll-out in more than 35 stores.
South Africans have proved themselves fashionistas to be reckoned with and are established as having significant weight on the international luxury clothing and shoe consumer scale  There is however a very particular kind of fashion savvy individual who has a keen eye for design detail and an even keener foot for the finest shoes to grace a South African sidewalk, which is the motivation behind Spitz’s decision to bring in the Super Premium range, and pose the question: Are you a SHOESHANISTA™?
“A SHOESHANISTA™ is someone who is deeply devoted to shoes,” explains Tania Morgan-Weyer, Marketing Director for Spitz, “A fashionista who either feels their outfit is only complete with the perfect pair of shoes, or lets their shoes lead the way in inspiring their outfit altogether! They see style as an exploration and set trends by their sheer passion for shoes. They ARE fashion.”
The SHOESHANISTA™ believes inherently in the power of feeling pultchritudinous ™ - the ability shoes have in making you feel physically and tangibly beautiful.  Always up to date, they are the ones first in line to browse through the dernier cri ™, the latest fashion and newest must have styles of leading Super Premium brands. The SHOESHANISTA™ is committed, devoted, and ecstatic about shoes.
The launch of Super Premium will make access to these international shoe brands much easier for South African SHOESHANISTAS™ while simultaneously enhancing their shopping experience through an exciting new store refurbishment project.  Spitz will see the roll out of nationwide refurbishment which begins with Spitz’s Sandton store and will see Cavendish, Menlyn, Rosebank, Eastgate and Gateway stores next in line for a marvellous make-over under the practiced eye of The Design Company. 
“It is important for us that SHOESHANISTAS™ enjoy a shopping experience to match the sophisticated luxury shoes they are trying on in-store,” explains Tania, “Shopping for shoes is a very personal experience and with the store refurbishment we have worked hard to create a look to match the lifestyle of our SHOESHANISTA™ guests – stylish, sophisticated, luxurious, and confident.”

The Spitz Sandton store currently oozes chic winter glamour with plush white leather couches, fine animal skins and a snowy log fire-place making the practice of browsing for shoes a glamorous and cultured experience for SHOESHANISTAS™.  To find out more about SHOESHANISTA™ culture as well as to keep afoot of all the shoe trends and styles available at Spitz, visit www.spitz.co.za.

(Words: 504)

Notes for Journalists:
· SHOESHANISTA (n. def): lover of shoes or devotee of shoes

· There are currently over 35 Spitz stores nationwide

· A nationwide Spitz revamp has commenced with the Sandton Flagship store which has been completely redressed and will continue with Cavendish, Gateway, Eastgate and Menlyn stores in June
· Two new Spitz stores opened in April at Highveld and Greenstone Malls

· A further two stores will be opening in Tzaneen and Venda this year
· Other brands housed within Spitz include Kurt Geiger, Stewart Weitzman, Lacoste and others
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