CONSUMER INTRODUCTORY PRESS RELEASE – GENERAL INTEREST
WITH WHIRLPOOL SENSING THE DIFFERENCE IS ON THE CARDS
__________________________________________________________________
Throughout every century since the beginning of time, humankind has looked to mystics, prophets, clairvoyants, fortune tellers and the rest to predict the future. 
Those who were thought to be gifted used a variety of methods to achieve their objectives, such as relying on the stars or gazing into crystal balls. In Renaissance Italy, seers used the Tarot - a deck of cards featuring symbolic characters for the purposes of prediction. As time passed and civilisations advanced, fortune tellers drew increasing scepticism from scientific communities.

Today it is widely accepted that in order to predict the future, you must first invent it. Whirlpool Corporation, the world’s leading manufacturer and marketer of major home appliances, has done exactly that by combining human understanding with cutting edge, futuristic technology to create a scientifically validated form of sixth sense intuition. 

Peter Smith, Managing Director of Whirlpool SA explains, “To meet the demands of an increasingly fast paced world, where time, efficiency and energy conservation are prized commodities, Whirlpool’s range of domestic appliances eliminate the guesswork involved in mundane household chores. This is achieved through use of innovative 6th Sense technology.”  
It’s a process that’s been accomplished with a series of appropriate, high-tech sensors, which check temperature variations in cooking and refrigerating food and make the necessary adjustments to ensure that ingredients remain succulent, tasty and optimally fresh. 
Whirlpool washing machines and dryers are also enabled with the 6th Sense technology that allows them to   recognise factors such as the size of a load, foam level, balance, humidity levels as well as the specific needs of fabrics to create the most favourable washing and drying conditions. Dishwashers have sensors designed to monitor and adjust the water to the level of soiling whilst saving on time, energy and water.
It’s on the cards that Whirlpool research and development will continue delivering the know-how that improves the efficiencies in the home to make life all about simplicity, speed and ease of management. In a similar vein, fortune tellers, tarot card readers and clairvoyants will perpetuate the centuries old traditions of predicting the future. Given that every so often, even the most focused of us femmes needs time out to dream of intrigue and romance, Whirlpool appliances provide that essential time to dwell on thoughts of riches, power or that tall dark handsome stranger, while those cant-be-avoided household chores literally continue taking care of themselves, with a little help from the most reliable, New Age 6th Sense of course!
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Notes to the Editor:

· Whirlpool Corporation is the world's leading manufacturer and marketer of major home appliances, with annual sales of approximately $18 billion, more than 73,000 employees, and more than 70 manufacturing and technology research centres around the world. The company markets Whirlpool, Maytag, KitchenAid, Jenn-Air, Amana, Brastemp, Bauknecht and other major brand names to consumers in nearly every country around the world. Additional information about the company can be found at http://www.whirlpoolcorp.com.

· Whirlpool is represented in South Africa by Whirlpool SA. For more information about Whirlpool SA, please visit www.whirlpool.co.za
· Whirlpool Corporation is the world’s leading manufacturer and marketer of major appliances.

· Five Whirlpool appliances are sold every second around the world. 

· Whirlpool has an in-depth understanding of consumer needs, wants and expectations - it is this understanding that has enabled Whirlpool to develop a range of domestic appliances, including laundry, dishwasher, refrigeration, cooking and air-conditioning equipment, that employ the latest in cutting-edge and innovative technology and which are built to the highest standards and specifications

· Which means that Whirlpool has a product to suit any of your home appliance needs, ultimately making your life easier

· In addition, Whirlpool’s global platform provides the company with resources and capabilities no other manufacturer can match

· Whirlpool’s global procurement, product development and information technology organisations, help its operations reduce costs, improve efficiencies and introduce a continuous stream of relevant information to consumers

· Whirlpool appliances are available at all recognised retailers. For stockists details, visit www.whirlpool.co.za
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