Provantage Media putting ‘Brrr’ into summer
December 2007
Provantage Media, a leading provider of ambient marketing platforms, activation and transit communications are taking shoppers to the ‘Brrr’ side of life this festive season with an integrated brand activation campaign, incorporating transit media, shoppa shows and in-store promotions, as part of Coke’s new through-the-line ‘Brrr’ campaign.

The campaign aims to instill ’Brrr’ as part of everyday vocabulary by creating a feeling that is synonymous with the excitement and passion of the Coke brand. The in-store campaign makes use of interactive, two-sided stands, comprised of a bar area and a Brrr booth. Promoters will be inviting mall patrons to take a break from the festive season shopping to find out more information about living on the ‘Brrr’ side of life. 
The Brrr booth is equipped with a webcam, which is connected to a plasma screen, placed in clear view of high shopper foot traffic areas. After shoppers have purchased their ice cold Coca-Cola, they will present their till slip to get their five seconds of fame in the Brrr booth to do their unique ‘Brrr’ impersonation. The webcam will then broadcast the impersonations to shoppers on the outside for all to experience the ‘Brrr’ side of life. Every shopper with proof that they purchased a Coke will receive a free gift, chosen from a range of cards. All slips collected will be entered into a draw, taking place at 12 o’clock every Saturday at each mall.
Provantage have also branded 110 Quantum taxis that operate in all the major urban areas, nationally, targeting commuters on a daily basis this summer. Shoppa Shows are also being conducted in all the major retail nodes, on a national basis, to reach consumers at a grass roots level. During the shows shoppers are being measured on the Brrr-o-metre to make sure everyone is interacting with promoters and coming across to the ‘Brrr’ side of life.
Forming an integral part of Coke’s new ‘Brrr” campaign, Provantage Media’s mall and transit brand activation campaigns are extending the above-the-line message by creating an emotional link with the consumer. According to Jacques du Preez, managing director at Provantage Media, the sales response from consumers and commuters to date has been outstanding and the campaign is incredibly popular with consumers, ensuring that whenever someone drinks a Coke this summer their tongue will want to sing a song!
Ends: word count (388)

About Provantage Media:

Started on 1st July 2003, Provantage Media is a uniquely South African business that focuses on using activation media to provide personalised and sustainable communication solutions. Provantage Media offers a wide range of media and brand activation platforms, which include shoppa shows, promotions and transit media. Provantage Transit Media offers a wide range of transit media opportunities on a national basis and currently has a large number of blue chip brands including the likes of MTN, Metropolitan Life, Tiger Brands, Nedbank, Masterfoods, Cadbury and Coca-Cola making use of its various media platforms.
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